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to Prevent You or Your Business
From Being Canceled
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@ Want to learn more about how to protect you or your business from being canceled? Visit redbanyan.com.

RED BANYAN

Things You Can Do

Everyone Is at Risk
Understand that everyone is at risk of cancel culture. Contrary to popular belief, it is often the everyday person who is
most at risk of being canceled. The first step is acknowledging this, and then preparing accordingly.

Be Proactive

If you are in a position of leadership within an organization, create a business continuity plan in case of attack. Developing
"holding statements" in advance of an incident will prepare you for potential media inquiries. Proactive coordination with
a team of experts and the creation of a plan before you need it can help you survive a cancel culture attack.

Be Aware
Monitor online conversations with alerts and social media software. Be aware of conversations about you and others
in your space. If you see something concering, ask for help from crisis experts before responding.

Be Civil
When engaging on social media, share with care and post with purpose. Adhere to The Gold Rule: Do unto others as you
would have them do unto you. And keep in mind that everyone makes mistakes, so be open to offering forgiveness.

Hit the Pause Button
Take a breath before expressing outrage or anger online-and then don't do it. It is important to remember that
salacious accusations are often more memorable than factual denials. Also, what's posted online usually lasts forever.

Someone Is Always Watching
Keep in mind that everyone has cell phones which means they always have access to a recording device. Exercise caution
in all situations and assume someone is always watching.

Put Policies In Place

The sins of an alleged transgressor are often transferred to their employer. Think about your employees and your
organization and develop policies around social media use. Provide appropriate guidance related to your expectations
and the dos and don'ts of your brand/organization and add them to your employee handbook.

Engage Smartly with Media
"No Comment" is itself a comment and should never be used when dealing with press. Instead, refrain from engaging
with the media altogether until you have consulted with expert representation and have agreed-upon messaging.

Apologize Properly
Only apologize if warranted, and you can do so to the person who deserves to hear from you. If you do decide to
apologize then do so properly using the elements of the "honest apology” detailed in the book.

Press the Truth

Deciding to defend yourself against “cancel vultures” (who thrive on making mistakes permanent), and refusing to be
canceled are key factors for surviving cancel culture. When defending yourself, don't just tell the truth. Instead, “press
the truth” and assert your side of the story as aggressively as those doing the canceling.
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“This book matters, It is an important part of the struggle

Are you a CEO, marketing leader,

or business owner wa nting to K b W
learn more about the dangers of

Cancel Culture?

Are you or your organization

in need of crisis communications
services?

Order The Cancel Culture
Curse to read the rest of the
book, including:

The history of cancel culture and why it exists today.

What parents need to teach their children to be responsible users of social media,
including the concepts of Share with Care and Post with Purpose.

Case studies demonstrating the range of ways people can be canceled and discussing
the effectiveness of their responses.

Visit cancelculturecurse.com to place your order.

Evan Nierman is founder and CEO of Red Banyan, an
international crisis management and public relations firm. He
and his team have provided counsel to thousands of clients
across the world, including scores who have been the targets of
cancel culture attacks. Evan’'s writings on issues related to
communications and marketing are featured in a range of
leading outlets. He speaks at various conferences and
universities around the world and is often called upon by media
to provide insight and analysis.

Please visit redbanyan.com to learn more about %
our firm and how we can help you. RED BANYAN
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